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Hillside Public Library Brand Refresh

Hillside Public Library serves the 8,320
residents of Hillside Village, Illinois. At the time
of this project, the library was in the middle of a
rebrand and website launch, including the
development of a new logo, website, and brand
standards with a graphic designer.

While the new brand had been successfully
implemented, the library identified a need to
strengthen its overall marketing and
communications approach. Multiple staff members
were involved in marketing, which led to materials
that were not always consistent in look, feel, and
messaging. The library also wanted to move
beyond promoting individual programs and
services and instead tell a clearer story about how
the library meets the needs of the Hillside
community.
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Hillside Public Library engaged with
CAC to do the following:

1.

Conduct a comprehensive communications audit
across Paid, Earned, Shared, and Owned channels,
including recommendations related to tools and
workflows (e.g., Canva, Library Aware, Constant
Contact) and in-house merchandising of flyers and
displays.

. Develop a marketing and communications

strategy that emphasizes storytelling, brand
alignment, and engagement-focused content for
social media and newsletters.

Provide social media and newsletter strategy
consultation, including review and/or creation of
social media policies and guidelines, content
recommendations, and a content calendar.

. Develop marketing standards and guidelines

around the existing logo to support consistent
messaging and branding when multiple staff
contribute to marketing.

Create customizable templates and training
resources to support staff implementation and
long-term consistency.
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Once that was finished, Hillside received a
comprehensive communications audit with
prioritized recommendations; a marketing and
communications strategy centered on storytelling
and engagement; and social media and newsletter
guidance including a content calendar and content
recommendations.

Our approach was to begin with a comprehensive
communications audit across Paid, Earned, Shared,
and Owned channels to understand how Hillside’s
new brand was appearing in practice. This review
surfaced both strong foundations and areas where
tools, workflows, and in-house merchandising could
better support consistency.

From Brand Audit to Brand Refresh:
Before and After

Early in the process, we identified a critical accessibility issue: the original brand color palette did
not meet ADA contrast standards. Addressing this finding became an important first step in
strengthening the usability of the brand across print and digital environments.

BRAND ELEMENTS

Hillside Public Library Color

MAIN BRAND COLORS

SUGGESTED
ACCENT COLORS

COLOR
A distinetive color system has
been developed for use within

Hillside Public Library communi-

cations, The primary brand
codor is Hillside Blue, which is
similar to Pantone 325,

AlCMYK, RGE and Hex values
are indicated above. Please
nate that the Hillside colors are
unique and ane not exact
matches 1o Pantane colors.

HEX: B4CCCH

Hillside color palette before with non-ADA compliant colors

#A9BEAB HEC5324

HILLSIDE BLUE
(similar to Pantone 325)
CMYK: 61C, 12M, 26Y, 0K
RGHB: BER, 178G, 1878

HILLSIDE ORANGE
(similar to Pantone 021)
CMYK: OC, B3M, 1007, 0K
RGE: 244R, 121G, 0B
HEX: E5000

HECHI2ZA

HILLSIDE CITRON
(similar to Pantone 380)
CMYK: 35C, 13M, 1007, 0K
RGE; 179R, 189G, 518
HEX: BSBDOO

HILLSIDE GREY

(similar to Pantone 444)

CMYHK: 59C, 42M. 45Y, 10K

RGH: 111R. 124G, 1248
HEX: TITCTD

The olor fermulas above
should be followed exactly.

For any questions regarding
color usage, please cantact
the Markeling Specialist.

HILLSIDE

Updated colors that meet
WCAG AA requirements for
contrast ratio for websites
and digital sereens

HILLSIDE GREEN

(similar to Pantone 376)

CMYK: 54C, OM, 100Y. 0K } Qriginal calors provided

RGE: 130R, 1956, 658 in supplied Brand Guidelines Dogument

HEX: BECACT

Updated colors that meet
WCAG AA requirements for
contrast ratlio for websites
and digital screens

HILLSIDE WARM GREY

Original calars provided

CMYK: B3, 53M, 637, 35K in suppiied Brand Guidelines Document

RGB:81R, 836, T48
HEX: 515344

(similar 1o Pantone 418) }

I
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Hillside color palette after:




Case Study

Page 3 0f 8

After the audit, we developed a marketing and
communications strategy designed to shift the
library’s focus from promoting individual programs

to telling a clearer, more cohesive story about the
library’s value and impact. The strategy emphasized
storytelling, brand alignment, and engagement-
focused content — particularly across social media
and newsletters — while providing practical
guidance staff could apply immediately.

The result was a set of integrated deliverables that
combined strategic direction with day-to-day
implementation tools.

Pages from the Consultation Report
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To support long-term consistency, we developed | NN, . N

marketing standards and guidelines, @ .‘&
recommendations for in-house merchandising of PusLichIARARY ."
flyers and displays, and five customizable templates E&BE[,R?Ldﬁ
created in Canva and Library Aware. The work Hillside Canva Tutorial S
concluded with brand training and a video tutorial :mv'dle: :izwdj'a;"iefwl" C;"wc‘::g o e ublicirary

designed to help staff confidently adopt the new

approach and sustain it over time.

Video tutorial thumbnail

From Brand Audit to Brand Refresh:
Before and After

The “before” column in the following examples demonstrates the lack of consistent branding across a variety of
materials. Using the branding guide and templates result in the consistent branding of the “after” column.

Hillside event flyers before: r— Hillside event flyers after:

HILLSIDE
@ pupLict'BRARY

Putting
Your Garden
To Bed

Master Gardener Bill Karges
returns to show you how to
prepare your garden for fall
and winter.

September 8, 2025
4:30-5:30pm

Location:
Large Meeting Room
405 Hillside Avenue
708-449-7510

1Y Thel
L 730 pe

U
¥our o, vn
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Comp ;. ur Owp R
Joi; Pro,
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From Brand Audit to Brand Refresh:

Before and After

Hillside e-newsletter before:

HILLSIDE | |BRARY
PUBLIC

making connect

February News & Highlights

NEW Self-Defense Class
Research and Learing Toals
EDUCATE
C | @ ucts MORMGSIM !

Wie've added 3 FEEE tools to cur collaction’
Craative Bup = o crafting rescurce for & ages’
Educats Station has educational pans and
activities for pre-K thru 5th grade.

Momingstar i thi parfect financial ioal for
snasansd ivasioes and bagranes akko®

Hiveclass

Expous wo Bee Mone

View all our databases February 8
5:00 - 6:30 PM

Sagn-up with o partner and kegen
sel.defense moves from aur
Hivecloss calabose. Hegh
school ege and cider

Our Self-Check Kiosk Is Herel

Theés ey SWAN Libaaries +
App i Tree and Meplaces vour
i app. You can place Rem
kIS, MANAGH YouUr

ACOOUNE

Vi alss added & new sell-sene HOLDS section from your denice:
o1 tha oo, Now you can grab youd cwn items rom

ths shall nd than usa thae kosk 10 chisck o
@' Ask our iriendly stafl for a demonstration!

and

Valentine's Day Movie

ghaess whes

v An Atlgir to Rememiber (1957)

February 14
10:00 AM

your Walertine's Day with us

February 12

2:00 PM Snacks [ 2:15 PM Movie
Colabrati Biaek Hibeory Moeth with thia ground.
beaaking 1967 mavie gem. Regis
raqgasted Ragistration is requested

E A APP
1 | Get the App
and accoss your Banany cand

@

Follow us on Insiagram and visit our website o siny curenl on our news snd events!

wwew. hillsidepubliclibrary.org

—_—

iliaide Public Library | 405 N Hilliide Ave, Hillside, IL 80162

Unsubseribe afrancofihillsiceibrary.org

Updite Prafile | Canttang © Bats N

Sant by srocnQhilisidelbrary,

+1 Constant
Contact
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Hillside e-newsletter after:

HILLSIDE LIBRARY
PUBLIC

Making
Connections

View this newsletter as a webpage

Winter Newsletter

There will be no time to hibernate this
winter with all the fun and educational

programs we have planned. Visit the
library for a yummy pie baking class,

BINGOD game, book clubs, and a special

visit from the Brookfield Zoo!

Read It Here

Winer 2026 Newslatter

LIERARY RESOURCES

Make the most of the winter season with these valuable
services, available with your Hillside library card.

Didn’t get the mega TV you were dreaming
of this holiday season? Mo worries! Use
your library card for FREE access to
ConsumerReports (CR) for ratings and
reviews, Whether you're looking for a car,
computer, dishwasher, refrigerator, or
washing machine, CR provides advice for
loads of products and services. Click below
and look for CR.

opping Help

HILLSIDE
PUBLIC

Don't miss special time with family and
friends waiting in line for a vehicle sticker,
We now offer lllinois license plate sticker
renewal at the Circulation Desk. We can
progess most passenger vehicle, trailer,
and matorcycle stickers—and you leave
with your sticker! Call us or click below for
details. Bonus Gift: Get a free car air
freshener with your renewal,

License Plate Sticker

JANUARY EVENTS

Free Fitness Activities

Is improved physical fitness on your New
‘Year's resolutions list? We've got you
covered with a variety of FREE activities:

= Chair and Floor Yoga

+ Soundbath Meditation

+ Zumba

= NEW! Line Dancing

Register for these programs below!

Fitness Program RSVP

Winter Reading
Challenge

Starting in January, all ages can
panticipate in our winter reading
adventure, For every 5 books you read,
you can enter for a prize! Get more
information by clicking the button above.

Winter Hat Decorating
January 8 @ 6:00 PM

Kids can come decorate a winter hat with
aur iron-on decals. We will also supply
the hats. Feel free to bring your own
extra winter gear to decorate as well.

00

Visit our website and follow us on social 1o learn more about all events, programs and senvices.

HILLSIBE | bpany
@ pupLict! BRAR

Hillzide Public Library | 405 N Hillside Ave | Hillside, IL 60162 US

Unsubscribe | Update Profile

cnsiant Contact Data Notico

Constant
Contact

Try sl merietiog foe o Byl
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From Brand Audit to Brand Refresh:

Before and After
Hillside social media graphics before: —_—D

MEET THE AUTHOR:
Victoria Aun Gramacki

HILLSIDE P
@ F‘UGLICLIBRAR(

43 \2  DANCE CLASS

$ i"gf
& (O ®

NOIRVEMBER

A colleetion of films you won't be
able to take UGwiewes off.

kanopy

October 21
7:00 PM

ILLINOIS
LIBRARIES
.. PRESENT

e
Beyond the Screen: A
“Wicked” Conversation with

MARISSA
BODE

in dissussion with Amanda Finn

Hillside social media graphics after:

Meet The Author

September 11, 5pm

ANAR]' S'l' | Victoria Granacki will
discuss her illustrated
WESTO WAR ~ biography about her
c § father Leon Granacki
; | and how he used his
. artskills to survive
. World War Il

=]

October 21
7:00pm

Presented by
Illinois Libraries

Beyond the Screen:
fWicked” Conversation with
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From Brand Audit to Brand Refresh:
Before and After

Hillside website sliders before: — Hillside website sliders after:

Business Casual
Clothing Drive

Donate gently used business
casual attire for our Proviso
H.S. students. Donations
accepted all January.

HILLSIDE
@ pUBLICLIBRARY

| - -
?%% »

January 8th at 6 PM

. WINTER HAT

January 8 @6pm

Reglster Now

ﬁ == Decorate A
¥  DECORATEA 68 } ol | JWinter Hat
&

' * REGISTER NOW
" h ‘

Y Y
\_‘.’

Lines ‘N Motioh |
Line Dancing
January 5th at 4 PM

il |

January 5

e

£ Join the Hillside
‘ Library’s Winter
Read-a-thon!

January 1 - February 28

January 1 - Februrary 28. .
@H'ugﬁf.c““""” @H\LLSIDE LIBRARY
PUBLIC

<
: < féh\."
154:?:'& ‘a‘\i\
ey

Join the Hillside Library’s Winter Read-a-thon!
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From Brand Audit to Brand Refresh:
Before and After

Hillside print newsletter before: ———

Hillside print newsletter after:

OFF THE SHELF  nowsistior of the Public Library | Fall 2025
License Plate Sticker Renewal
‘Wi ore now able 1o offer ilinois Beense plate sticker renswal services! You con now ovord the lines and trowel

nimse 1y the Depanment of Moter Vehickes by renewing your lllinos brense plae stickes of 1he Creulation Dek for
a $950 comvenience fee plus the State of liRo: fee

Wwie con renew most types of stickers for passenger vehides, [
troilers, and motoroydes, incuding personalized, vaning ond R
spenialy plotes. Best of oll, you ksove with your sticker - s 13 .
o mane waiting for i 10 armive in the mail. For odditional P

T W Lo s

infanmation, please call the lonang or scon the QR code.

Eorber this summer, the Hillside Public Library wias thrilled
1o be selected by the llinois Librory Associanion as the

Instinumional Member Spotight  We werne delighted with
this recognition ond are confinugusly groteful and prowd
to serve YOU and this entire community B

SCAN THE QR CODE TO READ i =
THE COMPLETE ARTICLE P

Exciting Changes at the Library!
ie've miade sorme big mioees fo serve you better. The Youth ord Young Adult oreas now lsoture mone open Space
o reading, leorning, ond gatherdng, Wa'll soon be adding maone comfortoble funniturs 1o theos oreas
Wheather you're Fare b0 explone new books,
Eluty with friendd, oF imgiy hong oul,
el Find O mohe welcorring g Peibie
O (CofTe sk oul the
relies et Spaces ond ke Hhe ooy
0T Wiy (e hisme

82 | TO.449.7510 | hillsidelibrary.org

OffTheShelf

Winter 2025-26 Newsletter

To serve you better, we have updated
our palicy 50 you can now borrow a
mobile hotspot for 2 full weeks!

Hotspats provide unlimited wireless internet
access wherever there's a cell signal and are

FREE for HPL cardholders in good standing—
just in time for winter ravel needs,

BEYOND BOOKS i

The library is much mare than just books,
We have a wide variety of items that can
be checked out including:

* Blood Pressure Monitor
* Car Diagnostic Tester

* DVDWCR Combo

+ Instan Mini Camera

* Launch Pads

®» Puziles

LICENSE PLATE RENEWAL i

We now offer lllinois license plate sticker renewal at the
Circulation Desk!

Skip the DMV and renew here for a $9.50
convenience fee plus the state fee. We can process
maost passenger vehicle, trailer, and motorcycle
stickers—and you leave with your sticker!

Call us or scan the QR code for mare details.

HILLSIDE .
o pupLic-"BRARY

Do you have paperwork
you need to fax to finish
year-end tasks?

Come use the library's
ScanEZ machine. You can
ermail, fax, and scan for FREE.
It also restores old photos!

! -
a:::_":,'-:-‘a

405 N, Hillside Avenue | hillsidelibrary.arg | 708.44%.7500 | cantacu@hillsidelibrary. org

704-763-0415 &
cordelia@cordeliaandersonapr.com =

www.cordeliaandersonconsulting.com &
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Client Feedback:

At CAC, we care deeply about implementation. That’s why, three months after a project wraps up, we always
schedule a check-in to see how things are going in the real world—not just on paper.

When we met with the team at Hillside Public Library, we were thrilled to hear that they had not only met their
goals, but in many ways exceeded them. As Executive Director Amy Franco shared:

“Working with Cordelia and Ken gave us exactly what we needed. They helped
us transform a brand document we were struggling to use into practical tools,
templates, and guidance that staff could apply every day. The quality of the
materials our team is now producing is remarkable, and our marketing feels
more cohesive, engaging, and professional.

What has been especially meaningful is the impact on staff morale. Instead of
feeling limited by brand standards, staff feel more confident and creative
because they now have a clear roadmap. This work has improved both the
quality and efficiency of our marketing, and we’ve already seen stronger public
response to our updated materials. | would absolutely recommend them to
other libraries.”

It was a privilege to work on this this project. From the first meetings to
the final design files, we were guided by Hillside’s team, their creativity,
and a deep respect for the work that libraries do.

Are you interested in exploring
a brand refresh for your library?
Contact us!

2. CORDELTIA _ 7047630415 B
’ ‘ ANDERS N cordelia@cordeliaandersonapr.com =
¢ ” CONSULTING www.cordeliaandersonconsulting.com &




	Hillside Public Library Brand Refresh
	Hillside Public Library serves the 8,320 residents of Hillside Village, Illinois. At the time of this project, the library was in the middle of a rebrand and website launch, including the development of a new logo, website, and brand standards with a graphic designer.
	While the new brand had been successfully implemented, the library identified a need to strengthen its overall marketing and communications approach. Multiple staff members were involved in marketing, which led to materials that were not always consistent in look, feel, and messaging. The library also wanted to move beyond promoting individual programs and services and instead tell a clearer story about how the library meets the needs of the Hillside community.

	Hillside Public Library engaged with CAC to do the following:
	1.
	2.
	3.
	4.
	5.
	Conduct a comprehensive communications audit across Paid, Earned, Shared, and Owned channels, including recommendations related to tools and workflows (e.g., Canva, Library Aware, Constant Contact) and in-house merchandising of flyers and displays.
	Develop a marketing and communications strategy that emphasizes storytelling, brand alignment, and engagement-focused content for social media and newsletters.
	Provide social media and newsletter strategy consultation, including review and/or creation of social media policies and guidelines, content recommendations, and a content calendar.
	Develop marketing standards and guidelines around the existing logo to support consistent messaging and branding when multiple staff contribute to marketing.
	Create customizable templates and training resources to support staff implementation and long-term consistency.
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	Our approach was to begin with a comprehensive communications audit across Paid, Earned, Shared, and Owned channels to understand how Hillside’s new brand was appearing in practice. This review surfaced both strong foundations and areas where tools, workflows, and in-house merchandising could better support consistency.
	Once that was finished, Hillside received a comprehensive communications audit with prioritized recommendations; a marketing and communications strategy centered on storytelling and engagement; and social media and newsletter guidance including a content calendar and content recommendations.

	From Brand Audit to Brand Refresh:  Before and After
	Early in the process, we identified a critical accessibility issue: the original brand color palette did not meet ADA contrast standards. Addressing this finding became an important first step in strengthening the usability of the brand across print and digital environments.
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