
Hillside Public Library Brand Refresh
Hillside Public Library engaged with
CAC to do the following:
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Hillside Public Library serves the 8,320
residents of Hillside Village, Illinois. At the time
of this project, the library was in the middle of a
rebrand and website launch, including the
development of a new logo, website, and brand
standards with a graphic designer. 

While the new brand had been successfully
implemented, the library identified a need to
strengthen its overall marketing and
communications approach. Multiple staff members
were involved in marketing, which led to materials
that were not always consistent in look, feel, and
messaging. The library also wanted to move
beyond promoting individual programs and
services and instead tell a clearer story about how
the library meets the needs of the Hillside
community. 

Conduct a comprehensive communications audit
across Paid, Earned, Shared, and Owned channels,
including recommendations related to tools and
workflows (e.g., Canva, Library Aware, Constant
Contact) and in-house merchandising of flyers and
displays. 

Develop a marketing and communications
strategy that emphasizes storytelling, brand
alignment, and engagement-focused content for
social media and newsletters. 

Provide social media and newsletter strategy
consultation, including review and/or creation of
social media policies and guidelines, content
recommendations, and a content calendar. 

Develop marketing standards and guidelines
around the existing logo to support consistent
messaging and branding when multiple staff
contribute to marketing. 

Create customizable templates and training
resources to support staff implementation and
long-term consistency. 
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Our approach was to begin with a comprehensive
communications audit across Paid, Earned, Shared,
and Owned channels to understand how Hillside’s
new brand was appearing in practice. This review
surfaced both strong foundations and areas where
tools, workflows, and in-house merchandising could
better support consistency.
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Hillside color palette before with non-ADA compliant colors Hillside color palette after:

Once that was finished, Hillside received a
comprehensive communications audit with
prioritized recommendations; a marketing and
communications strategy centered on storytelling
and engagement; and social media and newsletter
guidance including a content calendar and content
recommendations.

Early in the process, we identified a critical accessibility issue: the original brand color palette did
not meet ADA contrast standards. Addressing this finding became an important first step in

strengthening the usability of the brand across print and digital environments.

From Brand Audit to Brand Refresh: 
Before and After



After the audit, we developed a marketing and
communications strategy designed to shift the
library’s focus from promoting individual programs
to telling a clearer, more cohesive story about the
library’s value and impact. The strategy emphasized
storytelling, brand alignment, and engagement-
focused content — particularly across social media
and newsletters — while providing practical
guidance staff could apply immediately.
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The result was a set of integrated deliverables that
combined strategic direction with day-to-day
implementation tools. 
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From Brand Audit to Brand Refresh: 
Before and After

Hillside event flyers before: Hillside event flyers after:

To support long-term consistency, we developed
marketing standards and guidelines,
recommendations for in-house merchandising of
flyers and displays, and five customizable templates
created in Canva and Library Aware. The work
concluded with brand training and a video tutorial
designed to help staff confidently adopt the new
approach and sustain it over time.

Video tutorial thumbnail

The “before” column in the following examples demonstrates the lack of consistent branding across a variety of
materials. Using the branding guide and templates result in the consistent branding of the “after” column.
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Hillside e-newsletter before: Hillside e-newsletter after:

From Brand Audit to Brand Refresh: 
Before and After
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Hillside social media graphics before: Hillside social media graphics after:

From Brand Audit to Brand Refresh: 
Before and After
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Hillside website sliders before: Hillside website sliders after:

From Brand Audit to Brand Refresh: 
Before and After
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Hillside print newsletter before: Hillside print newsletter after:

704-763-0415
cordelia@cordeliaandersonapr.com

www.cordeliaandersonconsulting.com

From Brand Audit to Brand Refresh: 
Before and After



At CAC, we care deeply about implementation. That’s why, three months after a project wraps up, we always
schedule a check-in to see how things are going in the real world—not just on paper.

When we met with the team at Hillside Public Library, we were thrilled to hear that they had not only met their
goals, but in many ways exceeded them. As Executive Director Amy Franco shared:

“Working with Cordelia and Ken gave us exactly what we needed. They helped
us transform a brand document we were struggling to use into practical tools,
templates, and guidance that staff could apply every day. The quality of the
materials our team is now producing is remarkable, and our marketing feels
more cohesive, engaging, and professional.

What has been especially meaningful is the impact on staff morale. Instead of
feeling limited by brand standards, staff feel more confident and creative
because they now have a clear roadmap. This work has improved both the
quality and efficiency of our marketing, and we’ve already seen stronger public
response to our updated materials. I would absolutely recommend them to
other libraries.”
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It was a privilege to work on this this project. From the first meetings to
the final design files, we were guided by Hillside’s team, their creativity,

and a deep respect for the work that libraries do. 
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Client Feedback:

Are you interested in exploring 
a brand refresh for your library? 

Contact us!
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