704-763-0415 &
cordelia@cordeliaandersonapr.com =
www.cordeliaandersonconsulting.com &

Lucious Beebe Brand Refresh

Lucius Beebe Memorial Library came to us with a
strong, historic brand identity — but it had grown
organically over many years, resulting in
inconsistent application across print, digital, and
social channels. The Library needed clarity,
consistency, and tools that would make it easier
for staff to create professional, on-brand materials
without relying on outside designers for every
piece.

We started with a deep dive into everything the
Library had produced — from logos and program
graphics to bookmarks, brochures, digital signage,
newsletters, social media, and the website itself.

What we found was a library with a rich visual
history and a talented, dedicated staff, but no
shared system to guide day-to-day
communications. Rather than building a new
identity from scratch, we focused on refining and
standardizing what already existed.

We refined their logo and developed a structured
color system rooted in the building's architecture,
a defined typographic palette that balanced
historic character with modern accessibility, and a
library of branded Canva templates that made
consistency the default — not the exception.

The project culminated in a training session and a
comprehensive brand guidelines document
designed to support the Library for years to come.

Lucius Beebe Memorial Library
engaged with CAC to do the following:

Comprehensive brand audit spanning print,
digital, email, social media, and physical spaces
Logo refinement to strengthen the existing
visual identity while maintaining its
recognizable character

Color palette refinement with a defined
hierarchy of primary, secondary, and accent
colors

Typography system designed to support
consistency across print and digital
communications while addressing readability
and accessibility

Canva template library for commonly used
materials, including bookmarks, flyers, digital
signs, brochures, newsletters, and door signs
Marketing Standards & Guidelines documenting
the visual system and providing practical
direction for staff

Staff training, including a video tutorial and
supporting materials to help staff confidently
apply the new standards

Email newsletter alignment to bring the
library’s email communications into greater
visual consistency with the brand

Letterhead designs optimized for both in-house
digital use and professional printing
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Case Study

Our approach was to build on Lucius Beebe
Memorial Library's strong existing identity and
make it easier for staff to use consistently across
channels. We started with a brand audit and
creative direction phase to refine the visual system,
including a simplified color palette, font standards,
and clear guidance that kept the bee logo
recognizable while aligning youth and adult
communications. The library's historic architecture
served as inspiration for the brand's color palette
and traditional visual language, creating a strong
connection between the library, its history, and the
community it serves.

From there, we turned that strategy into practical
tools staff could use every day. We created Canva
templates, a concise marketing standards and
guidelines document, and newsletter alignment
recommendations so materials were easier to
produce, more consistent, and less time-
consuming. We also provided training and
implementation support to help staff confidently
customize templates and maintain brand integrity
over time, with optional website mockups and
standards available as an added layer of support.

The goal was not to reinvent the brand, but to create a cohesive, professional framework that preserved the
Library's historic character and supported its forward-thinking community presence.
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Case Study 3

The Canva Brand Kit serves as the foundation for day-to-day brand implementation. It organizes approved
logos, fonts, colors, graphics, and templates into a centralized resource that simplifies content creation and
helps staff consistently apply the library's visual identity. Training materials accompany the Brand Kit to
encourage confident adoption and long-term success.
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Branded templates were created and added to the Canva Team Brand Kit for easy access and use.
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Case Study

Pages from the Marketing Guidelines

This document sets out Lucius Beebe Memorial Library’s marketing standards to create a consistent,
professional, accessible brand across print, digital, email, social media, and in-library materials. It
emphasizes using approved templates, colors, typography, and logo usage, with clear, community-
centered messaging and a simple review workflow to make marketing easier for staff and more

recognizable for patrons.

%,
@ LUCIUS BEEBE
MEMORIAL LIBRARY

Marketing Standards & Guidelines

scratch.

For additional guidance, refer to the S4and Granhi Guidelines,

Logo Usage & Visual Identity

‘used consistently across 3l commurications.

lear,and property appliec.
Please refer to page 3of the Brand Griphic Guigelines

Visual & Design Guidelines

Please refe tothe fand Graohic Guidelines

Channel-Specific Standards

eadline
;;;;;; linformation

. , dates,
® Avoid dense textand multiple competing graphics

Letterhead

Youth Room Materials.

5. SustainabilityIs Essential

The best marketing systemis one staff can actually maintain. Templates, workflows

How to Use These Guidelines

5, and practical

Brand Colors & Typography

historic character and modem digitl needs.

Aenitilty acrossprint and diital platforms,

Plea

fonts

Visual & Design Guidelines

‘community leams, discovers, reates, and connects.

When cresting communications:

Templates, Tools & Workflows

Teruplaties ar lo<ated i the Lucius Beebe Canva Tear Brand Kt

standards,

Beloware links to the templates:
. (cama)

community

Core Marketing Principles

1. Consistancy Builds Recognition

hey encau socil media
et
professionalism
2. Clarty Over Decoration
patrons uickly understand what matters most.
3. History Supports identity
bes symbalis

et 1 bie o clean design with comfortable white space.

. hccessibiity Matters

Client Feedback:

haracter
enec e .
communicati © Use approved colors and fonts consistently
Clear Adult Progeam Promeotians
Helpul  professionsl, o Prioritize readability and clority
Plain-poken Becoe. .
Cansistent across chanel o Use photography whenever possible

Sociat Media
+ Faor photography and vides aver graphic-heavy posts
o Heep textoverdays minimal and mobile-friendly

Maintain

ent useof fonts, colors, and logo placement

Email Newslatters
+ Improve layout cansistency
+ Aeduce copy/paste emrartisk.
o Strengthen callto-action hierarchy

“I read through the final document over the weekend and drew a To Do list from your
suggestions. It's a fantastic summary. We are very pleased with the process and the results!”
- Catherine McDonald, Director, Lucius Beebe Memorial Library
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All you need 0 resources

Tuhnolo% at the I.ibmr#
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Before and After:
Library Bookmarks
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Borrow digital books, audiobooks, and
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GETTING STARTED WITH LIBBY

Download the Libby app

To add a network, go to the center menu
and press "Add Library.”

oML hor ofboson eyt ()
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Type in a library network from the list

below. Select the network and then press
“Sign In With My Card."

Sign In With My Card
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NOBLE Library Patrons
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CW Mars
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Search & Borrow
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movies, and TV. Check out a title by clicking on
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Enjoy
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hear. read. or watch it. (You'll need to download it
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Download Kanopy on your Apple, Android, or
Amazon Fire to watch movies and TV shows. Yeu can
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Search & Borrow
‘You can search by title, actor, director, or subject, or
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Enjoy
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May 35, 2026

Jane Smith

Birector of Community Engagement
Lutiuss Beebe Memorial Libirary
345 Main Street

Wakefield, MADLBSD

Dear Jane,

Sed ut perspiciatis unde omnis iste natus e sit voluptatem accusantium deoloremque

totam e3que ipsa quan
anchitecto beatae vitae dicta sunt explicabo, q 5
sit aspematur aut odét aut Fugit i dal
ﬁ woluptatem sequi nesciunt. Meque porro quisquam est, qui dolorem ipsum quia dolor sit
amet, cor isci welit, sed q maodi tempora incidunt ut
Labor i uacrat
A8 wark ontinues, our foc ai ves  sustainsble sobations that
kg with the Libeary's est i p—

forward to sharing additianal materiats for review and welcame any feodbatk or
quistions 5 Lhe projedt progresses. Thank you again for youwr time, trust, and
work. Content Font: Assistant Regular,

Sinceraty,

Catherine Ellis Mc Donald
Director

Lustites Beobe Memarial Librarg . M5 Main Sriser
Wkefbeld, MA 01330-5093

wakefieldlteary ey

THI 1466334
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Before and After:
Adult and Youth Newsletters

Original Design

e e e . e,

LUCIUS BEEBE

MEMORIAL LIBRARY

*

[ —

e, T IS 4 B e e, 49 T et
e o wers e b it St 8 T e

A b Sy e -
i e Cmmanay v

Rt by

Mo EnantUidey
Tusedrn AR 3, 834 7
he Lect

F T S me——————

i s et b et Lo . s w16

o e mbere ot b e

i 2 bt e Pt i Wi Pt i (it

o s W o o vy A 1 s o

Varia Ten. o o ol o s .“...o.......w--..a-«
e

What's the Buzz?

T By b ko on ey Ly 38 s o Mg Ly 35

St ks vt s s it ko
e b ol st s e ey i s e
A i 4 s A B e B

Sty 3 o e
By a0 e
L —
o s

e o=l ey
i e U1 a1

Yy n o e S e
ety 1

et gttty

After Brand Implementation

P ——

What's the Buzz?
Ty b coved oo By e Moy A 20

Spring is officially here!
M Madons: oo At Shmoms s Masch 31
ey B ettt i e o i

rohmer. o s g e it s doer b e 8 S
e e s e e b, e b e e 15

Story Time Runs Through Apeil

by e e e ekl sy

i e o ek o A 27
o g 52 Mot
ety
forhgen 13 vy -

e

Water Wisdom with the Master Gardeners
‘Wednesday, April 8, 6:30-7:30pm
in the Lecture Hall

e s g v
oty ey — "

o e et i o
i vt For o e e

B ot eyt Pk e

iy e e i 4 T o B o e

b o ot o L, by ey e hon ugars B

Mod Science Prosents:
Fire & lco Show
Wt e 13 11830400

ot s g 1o ot ebprapirny
R R R L R
P 47 g f o A s G Cr it
g D e T e

Begistar Horw

New England Hiking
Tuesday, April 21, 6:30-7:30 PM
in the Lecture Hall

Begister Here

Fifty-Plus Years of Broadway with
David Polansky
Wednesday, April 29 6:30-7:30 PM

in the Lecture Hall

Before and After:
Friends of Beebe Library Logo

caught recq;

Friands of

/

Beebae Library

Friends of %=
BEEBE LIBRARY




Case Study Page 8 of 8

Wakefield

Connects

It was a privilege to work on the Lucius Beebe Memorial Library project.

From the first meetings to the final design files, we worked in partnership with with LBML’s team,
and were guided by a deep respect for the important work libraries do.

Are you interested in exploring
a brand refresh for your library?
Contact us!

A 704-763-0415 &
N cordelia@cordeliaandersonapr.com =
G

www.cordeliaandersonconsulting.com &




	Lucious Beebe Brand Refresh
	Lucius Beebe Memorial Library came to us with a strong, historic brand identity — but it had grown organically over many years, resulting in inconsistent application across print, digital, and social channels. The Library needed clarity, consistency, and tools that would make it easier for staff to create professional, on-brand materials without relying on outside designers for every piece.
	We started with a deep dive into everything the Library had produced — from logos and program graphics to bookmarks, brochures, digital signage, newsletters, social media, and the website itself.
	What we found was a library with a rich visual history and a talented, dedicated staff, but no shared system to guide day-to-day communications. Rather than building a new identity from scratch, we focused on refining and standardizing what already existed.
	We refined their logo and developed a structured color system rooted in the building's architecture, a defined typographic palette that balanced historic character with modern accessibility, and a library of branded Canva templates that made consistency the default — not the exception.
	The project culminated in a training session and a comprehensive brand guidelines document designed to support the Library for years to come.
	Lucius Beebe Memorial Library  engaged with CAC to do the following:
	Comprehensive brand audit spanning print, digital, email, social media, and physical spaces
	Logo refinement to strengthen the existing visual identity while maintaining its recognizable character
	Color palette refinement with a defined hierarchy of primary, secondary, and accent colors
	Typography system designed to support consistency across print and digital communications while addressing readability and accessibility
	Canva template library for commonly used materials, including bookmarks, flyers, digital signs, brochures, newsletters, and door signs
	Marketing Standards & Guidelines documenting the visual system and providing practical direction for staff
	Staff training, including a video tutorial and supporting materials to help staff confidently apply the new standards
	Email newsletter alignment to bring the library’s email communications into greater visual consistency with the brand
	Letterhead designs optimized for both in-house digital use and professional printing


	Case Study
	Our approach was to build on Lucius Beebe Memorial Library's strong existing identity and make it easier for staff to use consistently across channels. We started with a brand audit and creative direction phase to refine the visual system, including a simplified color palette, font standards, and clear guidance that kept the bee logo recognizable while aligning youth and adult communications. The library's historic architecture served as inspiration for the brand's color palette and traditional visual language, creating a strong connection between the library, its history, and the community it serves.
	From there, we turned that strategy into practical tools staff could use every day. We created Canva templates, a concise marketing standards and guidelines document, and newsletter alignment recommendations so materials were easier to produce, more consistent, and less time-consuming. We also provided training and implementation support to help staff confidently customize templates and maintain brand integrity over time, with optional website mockups and standards available as an added layer of support.
	The goal was not to reinvent the brand, but to create a cohesive, professional framework that preserved the Library's historic character and supported its forward-thinking community presence.
	Case Study
	The Canva Brand Kit serves as the foundation for day-to-day brand implementation. It organizes approved logos, fonts, colors, graphics, and templates into a centralized resource that simplifies content creation and helps staff consistently apply the library's visual identity. Training materials accompany the Brand Kit to encourage confident adoption and long-term success.
	Case Study
	Branded templates were created and added to the Canva Team Brand Kit for easy access and use.
	Client Feedback:
	“I read through the final document over the weekend and drew a To Do list from your suggestions. It's a fantastic summary. We are very pleased with the process and the results!”
	–  Catherine McDonald, Director, Lucius Beebe Memorial Library
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	It was a privilege to work on the Lucius Beebe Memorial Library project.
	From the first meetings to the final design files, we worked in partnership with with LBML’s team,
	and were guided by a deep respect for the important work libraries do.
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